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ABSTRAK 
Cesar Uji Tawakal D0213025, Studi Uses Gratification pada Komunitas 
Bikers Kawasaki Ninja SN250RC terhadap BlogIwanbanaran.com di Kota 
Solo Jawa Tengah 
Iwanbanaran.com adalah salah satu situs blog yang banyak memuat konten 
mengenai otomotif. Penulis blog memuat berita yang penulis blog tersebut 
berhasil himpun dari berbagai sumber. Konten yang dimuat beraneka ragam, 
mulai dari review motor, gosip motor, balap, modifikasi dan galeri 
Penellitian ini menggunakan pendekatanUses and Gratifications.Penelitian 
ini dilakukan untuk mencari kesenjangan kepuasan (Gratification 
Discrepancy).Gratification Discrepancy (GD) merupakan perbedaan antara 
kepuasan yang dicari (GS) dengan kepuasan yang diterima (GO) responden pada 
blog iwanbanaran.com dan akan dianalisis sebagai menggunakan uji analisis 
discrepancy 
Penelitian ini dilakukan di kalangan rider anggota klub SN250RC. Adapun 
populasi dari penelitian ini adalah sebanyak 26 responden. Penelitian ini 
menggunakan metode survei. Seluruh populasi dimasukkan sebagai sampel 
karena jumlah populasi 82 orang.  Penelitian ini menggunakan kuesioner sebagai 
instrumen untuk mengambil data. Analisis data menggunakan rumus kesenjangan 
Palmgreen. 
Hasil penelitian adalah penggunaan media blog iwanbanaran termasuk 
dalam kategori rendah, sebanyak 13 (50%) responden. Kepuasan yang dicari 
(Gratification Sought) ketika mengakses iwanbanaran.com termasuk dalam 
kategori tinggi. Di kategori ini, terdapat mayoritas responden sebanyak 16 
responden (61,54%). Hal ini sesuai dengan hipotesis penelitian. Kepuasan yang 
diperoleh (Gratification Obtained) ketika mengakses iwanbanaran.com termasuk 
dalam kategori tinggi sebanyak 17 responden (65,38%). Rata-rata kesenjangan 
kepuasan pada blog iwanbanaran.com adalah sebanyak 22,1% yang masuk pada 
kategori rendah. 
Kata Kunci: otomotif, iwanbanaran, blog, uses and gratification, gratification 
sought, gratification obtained, gratification discrepancy 
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ABSTRACT 
Cesar Uji Tawakal D0213025, Uses Gratification Study on Community Bikers 
Kawasaki Ninja SN250RC against BlogIwanbanaran.com in Solo City Central 
Java 
Iwanbanaran.com is one of the many blog sites that contain content about 
automotive. Blog writers load the news that the author of the blog successfully 
collected from various sources. Content that is loaded is diverse, ranging from 
motor reviews, motor gossip, racing, modification and gallery. 
This research uses Uses and Gratifications approach. This research was 
conducted to find the gratification discrepancy. Gratification Discrepancy (GD) is 
the difference between the searched satisfaction (GS) and the received satisfaction 
(GO) of the respondents on the iwanbanaran.com blog and will be analyzed as 
using the discrepancy analysis test. 
This research was conducted among the riders of SN250RC club members. 
The population of this study were as many as 26 respondents. This research uses 
survey method. The entire population is included as a sample because the 
population is 82 person. This study uses questionnaires as an instrument to 
retrieve data. Data analysis using Palmgreen gap formula. 
The result of research is the use of iwanbanaran blog media included in low 
category, as many as 13 (50%) of respondents. Gratification Sought when 
accessing iwanbanaran.com is included in the high category. In this category, 
there are majority of respondents as many as 16 respondents (61.54%). This is in 
accordance with the research hypothesis. Gratification Obtained when accessing 
iwanbanaran.com included in the high category as many as 17 respondents 
(65.38%). The average gap of satisfaction on the blog iwanbanaran.com is as 
much as 22.1% which entered in the low category. 
 
Keywords: automotive, iwanbanaran, blog,uses and gratification, gratification 
sought, gratification obtained, gratification discrepancy 
 
